
  
TRACKER/NITRO BOATS & TRACKER BOATINg CENTER

PRESENTS KEITh KAvAjECz

March 21st 2013
ThE NExT BITE - PuShINg ThE ENvElOPE

Keith Kavajecz, of Kaukauna WI is a professional walleye fisherman, 
specializing in tournament fishing and walleye fishing promotions. Keith is a 
“Legendary Angler” inductee into the National Fresh Water Fishing Hall of 
Fame and one of the co-hosts of the popular The Next Bite TV show.

Over the years Keith has qualified for 18 PWT Championships, 3 time 
AIM Championship qualifier. Keith has been featured in many publications 
including In-Fisherman, North American Fisherman, Walleye Insider, Fishing 
Facts, Outdoor life, Field and Stream.

FM Walleyes would like to invite you out and bring a friend 
to hear Keith Kavajecz. This presentation is free and open to 
the public. Doors open at 6:30 pm seminar starts at 7:00pm. 

Presentation will be held Thursday March 21st, 2013 
at the Kelly Inn on Main Ave in Fargo.

Promoting conservation, sportsmanship and education in respect to walleye fishing.

march 2013

Calendar
of events 

Friday March 15th -  
Saturday March 16th 

lake Winnipeg Ice fishing 
excursion

Thursday March 21st
angler's night with 

Keith Kavajecz

Tuesday April 2nd
Board Meeting - Kelly Inn 6pm

Thursday April 18th
General Meeting

Tuesday May 7th
Board Meeting - Kelly Inn 6pm

Thursday  May 16th
General Meeting

Guest speaker: Brad durick

Thursday May 30th
Pelican Classic Walleye

tournament rules Meeting

Friday May 31st - Saturday June 1st
Pelican Classic

Walleye tournament

Monday June 3rd
lil' fisherman's derby

Tuesday June 4th
Board Meeting - Kelly Inn 6pm

Wednesday June 5th
take a vet fishing

Tuesday July 2nd
Board Meeting - Kelly Inn 6pm

Tuesday August 6th
Board Meeting - Kelly Inn 6pm

Thursday August 15th
annual Members Picnic

all MeetInGs at  6PM at tHe  
KellY Inn of farGo, Unless 

otHerWIse stated.
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DL Marina: 218-847-7291

Lake Lida: 218-532-2628
Tim Sweeney at

3 Locations to serve you better
• Two miles west of

Detroit Lakes on Hwy 10
• At the Detroit Lakes Marina

• Lake Lida
DL Toll Free: 800-774-2628

Your exclusive Lund
Fiberglass dealer

for the region!

500 2nd Ave N 701.293.2400
Fargo, ND 58102  800.423.3344

701.237.5948
1020 25th St S   Fargo, ND 58103 

1020 25th St S Studio: 701.237.3767
Fargo, ND 58103  Office: 701.237.5346

President’s Comments... 

anglers night is here already, which means open water is right 
around the corner. this open water season, try something new. fish 
without live bait for a weekend, try a new lake, experiment with a new 

technique. as anglers we are always learning and 
growing, always finding new ways to be successful 
on the water. step outside your tackle box, and set 
the hook.

Guy Stiening – Fargo, ND
Sahr Family – Fargo, ND
Alan Eul – Kindred, ND

Paul DeBoer – Fargo, ND
Trevor Haugen – Fargo, ND

Craig Holmstrom – West Fargo, ND
Brent Leith – West Fargo, ND
Dallas Heizelman – Fargo, ND

Scotty Brewer
nPaa #665
President
fM Walleyes Unlimited

2115 SE Main St
Moorhead, MN

218-287-9100
MON.-FRI. 8:30-6:00
SAT. 8:30-3:00

Lee Ruhn has been a resident of SE ND since 1943 and 
has been an avid outdoorsman all his life.  Lee was invited 
to fish on the Missouri with friends in 2007 and saw his 
friends struggling with their landing nets.  His son in law 
was building a home in Roseau at the time and painting 
with a paint pole.  He looked at Lee and said.  You should 
put a net on this pole.  It would make a great net.  Lee likes 
challenges like this so a week later he approached his local 
machine shop and swapped some ideas how he might do 
so.  It cost some risk capital and personal sweat but 
resulted in a very good product which others ask him to 

make for them.  As time went on, other ideas on how to improve his product kept coming his way.  Four years 
into it he has over 800 customers and two very nice nets that have evolved into nets that are easy to use and 
extremely strong.  The space saver series are most popular and available in 20 and 24 inch hoop sizes. 
 

 
Check out his web site at: a-better-net.com 

 

5608 Hwy 75 South  •  Moorhead, MN 56560
(218) 233-4489  •  http://www.moorheadmarine.com
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ASK ThE PROS 
with Corey Heiser and Troy Morris

To submit your questions for Corey & Troy 
go to the FM Walleyes Unlimited facebook 
page or e-mail them to kyle.agre@gmail.com

MARCh'S
quESTIONS:

The Minnesota walleye season has closed. What species do you pursue between now 
and the opener in May? 

Corey heiser- If I get a chance to fish as the ice season winds down, typically I'm chasing jumbo perch. We are lucky living 
in an area that has numerous sloughs holding monster perch. Take a look at the North Dakota Game and Fish website for 
stocking lists and you'll see a number of these ponds close to the Fargo-Moorhead area.

Troy Morris- My passion is to pursue walleye, that is the focus I will continue to use in another state that it does not close 
in. North Dakota, South Dakota and Canada present many opportunities for through the ice walleye fishing until the water 
melts and turns to liquid again.

FOllOW uP: What are your thoughts/opinions on continuing to fish for walleyes in areas outside of Minnesota 
during the spawning period?

Corey heiser- This has been a controversial subject for many years and I understand both sides of the argument. I do 
find myself fishing during this period, but I practice catch and release. If the powers to be (Game and Fish) determine its
legal and not harmful to the fishery, who am I to argue? However, it is difficult to see many of the perfect spawning fish 
harvested.

Many FM Walleyes unlimited club members will be making the trip to lake Winnipeg this month. What is your 
favorite lure/presentation to use up on the big lake? Why?

Troy Morris- I will start out using some type of rattle bait to lure the walleye into where I am set up, it’s a big body 
of water. If they do come and do not hit the rattle bait I will then switch to a larger profile spoon with a minnow head 
attached. I will work that presentation back and forth all day long.

Corey heiser- Rattle baits have made a big name for themselves, and why wouldn't they? They are big and aggressive, 
which is an awesome way to fish under the ice. I like to use the Live Forage Rippin Shads, Live Targets and Sebile Flatt 
Shad. Not many locations have walleyes that will hammer some of these super aggressive presentations, but Winnipeg is 
one of them. Don't forget to bring Gold or Gold Perch Buckshot Rattle Spoons with though. If the walleyes won't quite 
commit to those big rattle baits, a Buckshot Rattle Spoon will put many walleyes on the ice.

As you pull your boat out of winter storage, what are the things that are most important to do and/or check before 
putting it in the water?

Corey heiser- If you did a good job of winterizing in the fall, charge your batteries and go. But, most of us forgot to do 
one thing or another. So, I like to hook up the earmuff's and start the engine, take off the prop and make sure there isn't
any fishing line wrapped around the shaft, double check inside all compartments for mice, check wheel bearings and lights 
on the trailer. Let's all hope spring is around the corner and we'll be fishing open water before we know it.

Troy Morris- If you did not change your lower unit lube on engines before putting into storage, you should at least make 
sure the gear case is in good condition and not cracked, also pull the bottom plug and inspect it for metal shaving and fluid
color or condition. Another idea would be to look at the bilge and live well pumps to make sure they are in good condition 
and not cracked from water freezing in the plastic housing and possibility of cracking it. As I have mentioned in other articles,
make sure to check tires, tire pressure and grease wheel bearing before towing a long distance to the lake, there is always 
someone sitting along the road every year on opening weekend with wheel troubles, let it not be you.
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Soft. But Not Plastic  WhAT ExACTly IS gulP!?
While Gulp! and Gulp! Alive! have become overnight sensations and in many 
cases dominate fishing markets
previously ruled by live bait, the development of the two products was anything 
but fast. For more than 20 years, Gulp! technology has existed in Berkley's 
Spirit Lake, Iowa, testing labs. Berkley fish biologist Dr. Keith Jones and 
chemist John Prochnow devoted two decades to perfecting the baits, waiting 
until the baits performed up to their rigorous standards before releasing them. 

Long known as a company steeped in technology and constant product 
innovation, Berkley previously revolutionized the softbait market with the 
development of PowerBait. But now, as the inshore saltwater, coldwater and 
bass markets are embracing Gulp!, many are asking what is Gulp!, what makes 
it so effective and what makes it different from PowerBait? While some of 
that information's highly guarded, Berkley recently answered some of these 
questions to help anglers learn more about these advanced softbaits. 

gulP! ISN'T PlASTIC
Standard soft-plastics (worms, lizards, craws, etc.) are made of polyvinyl chloride 
(PVC) – the same material used to make pipes and other items. To make a soft-plastic out of PVC, the material must be heated up 
and combined with an oil-based resin. The more oil-based resin added to the PVC, the softer the bait will be. This is how Berkley 
PowerBait's made.

The difference between Gulp! and PowerBait is that Gulp! is made using water-based resins. This allows for much more scent 
distribution than with oil-based resins. Because oil and water don't mix, when scent is added to a bait created from PVC and an 
oilbased resin, the oil literally traps the scent inside the bait. While some of the scent does get out, the oil actually functions as a barrier. 
However, anglers know that when fish bite PowerBait, they hang on much longer than they do with other baits. By biting the bait, the 
fish is releasing that scent, which makes them think it's actually food. This results in more positive hooksets.

"I always tell people to throw a PowerBait worm until it falls off the hook," Prochnow said. "Once that bait gets chewed and mangled, 
that's when the scent's going to be escaping the most."

Gulp!, on the other hand, disperses scent as soon as it hits the water because there's no oil barrier keeping the water out. This allows 
the bait to disperse scent almost like a blood trail, expanding the strike zone by attracting fish that don't see the bait. When fishing with 
Gulp!, it's important to fish the bait slowly and allow the bait to do what it's intended to do – disperse scent. The scent that's dispersing 
comes from the liquid that the bait's packaged in. Whether it's the liquid in the bottom of a package of Gulp! or the large volume of 
liquid found in a pail of Gulp! Alive!, the Gulp! baits soak it up like a sponge. Like with live bait, the fresher the Gulp! bait, the more 
effective it'll be.

"Truthfully, you can use a single Gulp! bait all day and it's still going to be putting out more scent at the end of the day than anything 
else, but I like to keep mine fresh and full of scent," Prochnow noted. "That's why 
Gulp! Alive! is so effective. If you use a bait for an hour or so you can just drop 
it back in the juice, and after 15 minutes that bait's like new. It's the equivalent of 
taking a dead shrimp and bringing it back to life."

MORE ABOuT SCENT
Because fish live in water and every part of their anatomy's designed to work in 
water, fish can't smell oily things. But just like the Gulp! baits are water-based, 
the Gulp! juice is water-based, as well. Not only does the bait release more scent, 
but the scent's actually easier for fish to detect.

"When you put on a spray scent and cast it out and see that oily sheen come off in 
the water, that scent isn't actually doing anything to attract fish," Prochnow said. 
"It's really just working as a barrier. When a fish eats that lure it doesn't smell or 
taste anything. But when a fish eats Gulp!, it picks up all the flavor and scent just 
like it would if it were eating a living creature. That's why Gulp! works: The fish 
actually think it's real food so they hit harder and hang on longer."

WhAT ABOuT TASTE?
While there's no shortage of so-called "fish attractants" on the market today 
that imitate the smell of garlic, cheese, shrimp, crawfish and baitfish, the flavor 
makeup of Gulp! baits is more complicated than simply adding something to the 

Gulp! is much different than traditional soft-plastics because it's 
made with water-based resins and three layers of flavor and scent.

Photo: BassFan

Berkley Gulp! and Gulp! Alive! have completely taken 
over some fisheries previously dominated by live bait

Photo: BassFan
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gulP! (continued)

5

 LEARN WALLEYE FISHING 
FROM WORLD CHAMPION, JOHNNIE CANDLE

EVENTS PRESENTS

During this one day event you will discover fish catching patterns, cutting edge 
techniques, how to better understand your marine electronics, and find out 
what’s new in walleye gear. Don’t forget to bring your questions for the panel 
discussion lead by Johnnie, your local DNR representative and a SCHEELS expert.

Each attendee will receive a $20 SCHEELS gift card at the end of the event, 
during the Fargo fishing shop tour!

Date: Saturday, April 6

Time:  9 AM - 4 PM

Where:  Fargo SCHEELS 
 1551 45th St. South 
 Fargo, ND 58103

Cost:  $50 (Receive $20 gift card)

Register:  Customer Service  
 OR call (701)298-2918

SATURDAY, APRIL 6 • 9 AM - 4 PM • FARGO SCHEELS

EVENTS PRESENTS

bait that smells like something a fish might want to eat. The actual combination of scents and flavors is a heavily guarded secret, but 
the results are achieved through a three-layer formula.

Decades of research have shown Jones and Prochnow that fish are somewhat like people in what they eat: Just about anywhere in the 
world, people eat the staples of meat and potatoes. Fish, research shows, are the same way. Whether it's a bass, redfish, pike, flounder 
– any species – they all consume the same staple diets, much like meat and potatoes. These staples are the base layer for all Gulp! 
products and contain a formula that Berkley scientists have found to appeal universally to fish.

The second layer of the Gulp! flavor formula is akin to local and regional differences in human diets. In some parts of the world, 
different spices are used – sometimes sauces. Following this analogy, the second layer would be considered the seasoning layer, with 
each bait "seasoned" to adhere to what flavors research has shown the fish to be attracted to.

Ultimately, the third layer is specific to the style of bait. From shrimp to baitfish, extra ingredients are included so that in the underwater 
environment of the fish, these baits smell like the bait they represent.

"When a redfish eats a Gulp! Shrimp, it's actually tasting several different things," Prochnow said. "He gets the shrimp layer, the 
seasoning layer and the meat and potatoes. That's why fish never pass up a Gulp! meal when they can get it."

IN COMPARISON:

gulP!
• Constructed of water-based resins
• No oil barrier to keep scent contained 

in the bait – releases scent as soon as 
it touches water

• Absorbs scent of Gulp! liquid from 
packages and Gulp! Alive! pails

• Can be recharged and kept fresh for 
best performance

• Scent is also water based and can be 
easily detected by fish, expanding the 
strike zone and attracting fish even 
when they don't see the bait

• Three-layer flavor formula that 
offers bait-specific flavors as well 
as universally appealing "meat 
and potatoes" and "seasoning" for 
increased effectiveness

• Easily identified as a natural food by 
fish

• Real scent and flavor cause fish to 
strike harder and hang on longer for 
more positive hooksets

POWERBAIT
• Constructed of oil-based resins and 

polyvinyl chloride (PVC)
• Oil-based resins serve as a partial 

scent barrier, meaning baits are more 
effective as they get torn up by fish 
teeth

• PowerBait flavor impregnated into 
baits that's tasted by fish upon biting 
bait, making the fish hang on longer 
for more positive hooksets
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Minnesota

Minnesota offers spectacular outdoor recreation opportunities at treasured  

destinations, including the Boundary Waters Canoe Area Wilderness, 

Chippewa National Forest and many others, bringing in dollars from residents 

and out-of-state visitors alike.  

View all 50 states and learn more at:  
outdoorindustry.org/recreationeconomy

Nationally
OUTDOOR RECREATION  
GENERATES…

In Minnesota
OUTDOOR RECREATION  
GENERATES…

$11.6
 BILLION 

in consumer 
spending

118K
direct 

Minnesota  
jobs2

$3.4
BILLION 
in wages  

and salaries

$815
MILLION 

in state and local 
tax revenue

Preserving access to 
outdoor recreation protects  
the economy, the businesses,  
the communities and the  
people who depend on the 
ability to play outside.

4909 PEARL EAST CIRCLE, SUITE 300 
BOULDER, CO 80301  |  303.444.3353

At least 69% of Minnesota residents 
participate in outdoor recreation each year.1 

The Outdoor  
Recreation Economy
TAKE IT OUTSIDE FOR MINNESOTA JOBS AND A STRONG ECONOMY

$646
BILLION 

in consumer 
spending

6.1
MILLION

direct  
American jobs2

$39.9
BILLION 
in federal 

tax revenue

$39.7
BILLION 

in state and local 
tax revenue

 

Outdoor recreation is essential  
to the American economy. Every year, Americans 

spend $646 billion on outdoor recreation — on gear, vehicles, trips, travel-related 

expenses and more. This creates jobs, supports communities, generates tax  

revenue and helps drive the economy. Throughout America, people recognize 

that outdoor recreation and open spaces attract and sustain families and  

businesses, create healthy communities and foster a high quality of life.

1 Participants in hunting, fishing and wildlife viewing were estimated separately and are not part of this figure. 

2  Direct employment in the outdoor recreation sector — as opposed to indirect, implied, multiplier or ripple effects 
that include impacts of spending, jobs and wages as they circulate throughout the economy.

Except as noted here, all results are based on national surveys of outdoor recreation conducted for OIA in 2011 and 2012.  
Motorcycle Industry Council® and National Marine Manufacturers Association® contributed funding and data to support this study. 
Hunting-related estimates were provided by the National Shooting Sports Foundation®. Fishing-related estimates were provided by the 
American Sportfishing Association®. Wildlife viewing estimates were developed from data provided by the U.S. Fish and Wildlife Service.
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Outdoor Recreation 
Is Big Business IN THE UNITED STATES

Everything grows outside, including  
jobs and the economy. Americans want and deserve 

access to a variety of quality places to play and enjoy the great outdoors.  

Outdoor recreation can grow jobs and drive the economy if we manage  

and invest in parks, waters and trails as an interconnected system designed  

to sustain economic dividends for America.

4909 PEARL EAST CIRCLE, SUITE 300 
BOULDER, CO 80301  |  303.444.3353

Except as noted here, all results are based on national surveys of outdoor recreation conducted for OIA in 2011 and 2012.  
Motorcycle Industry Council® and National Marine Manufacturers Association® contributed funding and data to support this study. 
Hunting-related estimates were provided by the National Shooting Sports Foundation®. Fishing-related estimates were provided by the 
American Sportfishing Association®. Wildlife viewing estimates were developed from data provided by the U.S. Fish and Wildlife Service.

1  Bureau of Economic Analysis, Personal Consumption Expenditures by Type of Product, based on 
available 2011 data.

An Overlooked Economic Giant
Annual Consumer Spending, in Billions1

0 $100B $200B $300B $400B $500B $600B $700B  $800B $900B  

PHARMACEUTICALS $348B

MOTOR VEHICLES AND PARTS $374B

OUTDOOR RECREATION $646B

FINANCIAL SERVICES AND INSURANCE $807B

OUTPATIENT HEALTH CARE $806B

GASOLINE AND OTHER FUELS $428B

HOUSEHOLD UTILITIES $307B

Nationally
outdoor recreation is 
bigger than you might 
think and a significant 
economic driver in  
the United States.

View all 50 states and learn more at:  
outdoorindustry.org/recreationeconomy

1 Bureau of Labor Statistics, 2011.
2  American Petroleum Institute, direct jobs in 2009 from The Economic Impacts of the Oil and Natural Gas 

Industry on the U.S. Economy: Employment, Labor Income and Value Added, updated June 2011.
3  Direct employment in the outdoor recreation sector — as opposed to indirect, implied, multiplier or ripple 

effects that include impacts of spending, jobs and wages as they circulate throughout the economy. 

Outdoor Recreation Employs America
Job Comparisons by Industry, in Millions1

OIL AND GAS2 2.2M

EDUCATION 3.5M

TRANSPORTATION AND WAREHOUSING 4.3M

CONSTRUCTION 5.5M

OUTDOOR RECREATION3 6.1M

PROFESSIONAL, TECHNICAL AND SCIENTIFIC SERVICES 7.7M

INFORMATION 2.5M

0 1M 2M 3M 4M 5M 6M 7M 8M  

6.1 million
American livelihoods  
depend on outdoor 
recreation, making it a 
critical economic sector 
in the United States.
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FEBRuARy MEETINg RECAP

Just over 100 were in attendance for the February FM 
Walleyes Unlimited meeting at the Kelly Inn on February 
21st. The February meeting consists of the annual business 
meeting and election of officers and board members followed 
by a seminar by the features presenters Toby Kvalevog and 
Tim Hanske of Leisure Outdoors. 

The evening kicked off with chili, refreshments and 
membership renewals. Once the annual business meeting 
began, club president Scott Brewer turned the floor over 
to past president Chad Maloy, who officiated the election 
process. Up for election were the positions of Correspondence 
Secretary, formerly held by Brian Dahlin and two board of 
directors formerly held by Steve Hall and Steve Meyer. Scot 
Johnson resigned his position of Recording Secretary in order 
to run for the open Correspondence Secretary position, which 
he was unanimously elected to. Gary Sauvageau and Spencer 
Deutz were elected to the board of directors positions. The 
remaining open position of Recording Secretary, left vacant by 
the resignation of Scot Johnson, will be filled by appointment 
by the board of directors. Tom Saunders has been nominated 
to fill that position.

A big “Thank You” is in order for the service and continued 
dedication to the club that is being exhibited by the outgoing 
board members. Brian Dahlin will continue working for 
the club in developing a new website. Steve Hall and Steve 
Meyer will continue on with the organization of the club 
outings scheduled for April through August. These individuals 
exemplify the kind of service that has made FM Walleyes 
Unlimited such a great organization! 

The annual business meeting was followed by a fantastic 
fishing seminar given by Toby Kvalevog and Tim Hanske. 
The two professional guides are part of Leisure Outdoors 
and specialize in the Leech, Winnie and Cass Lake areas of 
Minnesota. 

The pair shared information on the seasonal patterns of Leech 
Lake as well as the differences between Walker Bay and the 
main lake. Each season brings a hot bite in different areas of 
the lake as well as areas that hold “eater” versus “over” fish. 
Capitalizing on these nuances can bring a fishing outing from 
average to memorable. 

Toby and Tim provided some insight into effective ways 
to fish spinners on the flats, live bait rigs with large red 
tail chubs and ripping jigging raps. They not only provided 
information, but also demonstrated some of the keys to 
making the presentations more productive.

FM WAllEyES 
uNlIMITED, INC. 2013 
CAlENDAR OF EvENTS

March 15th-16th 
Lake Winnipeg Ice Fishing Excursion

March 21st Anglers Night with Keith Kavajecz

April 2nd Board Meeting - Kelly inn 6pm

April 18th General Meeting - Speaker TBD - 
Sponsored by Ranger Boats

May 7th Board Meeting - Kelly inn 6pm

May 16th 
General Meeting - Speaker: Brad Durick

May 30th   Pelican Classic 
Walleye Tournament Rules Meeting

May 31th - June 1st 
Pelican Classic Walleye Tournament

June 3rd - Lil' Fisherman's Derby

June 4th Board Meeting - Kelly inn 6pm

June 5th - Take a Vet Fishing

July 2nd Board Meeting - Kelly inn 6pm

August 6th Board Meeting - Kelly Inn 6pm

August 15th Annual Members Picnic

September 3rd 
Board Meeting - Kelly inn 6pm

September 19th 
General Meeting - Speaker TBD

Sept 20th Cormorant Fall Classic 
Walleye Tournament Rules Meeting

Sept 21st-22nd 
Cormorant Fall Classic Walleye Tournament

WATCh FM WAllEyES 
ON FACEBOOK FOR NEW EvENTS
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MEMBER PhOTOS: If you would like to submit a picture of your trophy or just a good memory 
please e-mail your photo to Scot Johnson: scot@officesigncompany.com

Here are pictures of members Brenton Hell and Tyler Schmautz from their 
most recent Lake Winnipeg Trip.  Brenton's fish was 26.5 inches and around 

10 pounds.  Tyler's fish was 31 inches and weight 13.7 pounds.

 Sabin Rod and Gun
  Memberships: $30.00 
  Includes: 4 meals a year, penny raffles and door prizes.
  Contacts: Bill Carr 218-790-7452  
       Randy Mcevers 701-566-4823  
      Chad Byrum 218-789-7822.

Barnesville | Bismarck | Fargo | Maple Grove | Minot | Thief River Falls

houstoneng.com 

Engineers
Land Surveyors
Environmental Scientists

Kovash Marine Panzers Power Sports
Pat Kovash Jeff Panzer

417 1st Avenue North 1001 Hwy 20 S
Moorhead, MN 56560 Devils Lake, ND 58301

218-233-3300 701-662-5161
www.kovashmarine.com www.panzerspowersports.com

Brenton Hell – 26.5 inches

Tyler Schmautz – 31 inches, 13.7 lbs
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BOARD MEETINg MINuTES – 6pm Tuesday, February 5th, 2013  @ Kelly Inn on Main Avenue, Fargo ND
Meeting was called to order @ 6.01 pm by President, Scott Brewer.
Absent Board Members: Steve Meyer General Members or Guests Present: Spencer Deutz Barry Chouinard
Review of january board meeting minutes. January board meeting minutes were approved by all board members via e-mail on January 17th, 2012. The motion carried.
Treasurer’s Report. Current balance - $3,323.65 by Rick Mohan. Tyler made a motion to approve the January's 2013 treasure’s reports. 2nd by Kyle Agre. The motion carried.
Membership: 357 paid members for 2013.
Calendar: updates
• Sportsman Show March 7th, 8th, 9th, & 10th
• Angler's Night; March 21st
• Lake Winnipeg Trip- March 15th- 17th
• April 2nd Board Meeting Kelly Inn

OlD BuSINESS:
Speaker updates- Tyler/Scott: In May we have scheduled Brad Durick. Tyler is working on scheduling Jason Durham and Gary Roach for next fall. Tyler & Brenton 
are working on getting one of the Lindner's to speak next fall. Barry Chouinard purchased a guided fishing trip with Al Linder on behalf of the club and working on 
trading for a speaking seminar or as a possible raffle.
Sponsorships: Kyle: Sponsors are being contacted regarding the 2013 renewal. A proposed budget was provided to the board to outline an estimate of sponsorship 
income for 2013. Anglers' Night Sponsors are the top priority.
Raffle: Brenton: Brenton presented a profit/loss statement that shows our net income last year of $3,558.72. Rick & Brenton have worked on this as a way to track 
how we are doing. We have 2 donated tickets from Brad Durick for a day to fish the Red River for Catfish. Working on a raffle or silent auction for these. Raffles are 
all set for the Lake Winnipeg trip.
FM Walleye university: Scot/Bill: Bill and Chuck said this was a terrific class as they all did a great job building their custom rods. They had a full class and thank you 
to Bill, Chuck, Kyle and Gary for helping put this excellent youth class together. Working on a couple Spring youth classes. More to come.
Nomination Committee: Kyle: We are looking very good with the possibility of some movement within officer positions at this month's election. Scot is interested 
in resigning his position as Recording Secretary and running for the open Correspondence Secretary position. Tom Saunders is interested in running for Scot's vacant 
Recording Secretary position. Spencer Deutz and Gary Sauvageau are interested in running for the two open board of directors positions.
lindner Opportunity: Tyler/Brenton: Brenton and Tyler are in touch with Lindner Media and will have more to come later. We will attempt to utilize this guide trip 
for a seminar presentation for the club or the guide trip will be raffled off in a special raffle
lake Winnipeg Trip: Kyle: At this point, 115 people are signed up through our club for the trip. The Casino is full and those still wanting to get in, your best bet is to 
contact Kyle for lodging info. The raffles are all set and menus are being finalized. Looking forward to an awesome trip.
Dinner Dance: Scott: 48 people attended this year and fun was had by all. Numbers were down this year and looking into some possible changes for next year. Numbers 
are still coming in but looks like we'll break even for the evening. Thank you to all who helped with this event.
Distinguished Member Award: Barry: Working with Dave Randash and all is coming together.

NEW BuSINESS:
1) AyA: Barry: Barry presented the contract to the board for the AYA tournament this July. This is a great partnership with Lund and AYA. Barry has lined up Johnnie 
Candle to MC the event and is looking for any help form our club to help continue this tremendous event. Kyle made a motion to
accept the contract and for our club to continue supporting this event. Tyler 2nd the motion, discussion was brought up by Rick about making sure the budget was in 
place before writing checks. Scott made note that everything would be presented to Rick so checks for supplies could be purchased. No more discussion, all in favor. 
Motion carried.
2) lake Region joint Membership: Kyle received a letter from Lake Region Anglers Association requesting a member partnership where we would lower our 
membership fee from $25 to $20 if someone was a member of both clubs; as they would do the same. Steve made a motion to accept this request through a separate 
membership form, Kyle 2nd the motion, all in favor, motion carried.
3) Sportsman Show: The FM Walleyes have a booth at the Sportsman show again and will have a sign-up sheet for members who can help throughout the show. This 
is a Great way for us to promote our club. Scot & Kyle will be doing another youth seminar on Saturday and Sunday morning. We will also have a drawing at the booth 
as this is still being worked on. Please contact Scott for more information.
4) February Annual Meeting: The February 21st Thursday annual meeting will at the Kelly Inn this year and we will still be having the chili feed.
5) Walleye SignArt: Offered to FM Walleyes Club, Key Chain walleye 40 signs. Brenton made a motion to purchase 40 key chain walleye signs where as 24 would be 
for sale and 16 would be used for raffle prizes, Kyle 2nd the motion, all in favor; motion carried.

ROuNDTABlE:
Brian: This is my last board meeting as I will be off in February and Thank you to all for everything.
Rick: Friends of Sakakawea sent a request for supporting their group at the silver level, or $100 level. Tabled till next meeting. Thank you Brian.
Spencer: Web-site needs up-dating from someone looking from the outside. Brain is working on this.
Scot: Thank you Brian for everything.
Kyle: Thank you to Steve Hall, Steve Meyer and Brian Dahlin for their service to the club.
Scott: Thank you to both for your work in the club.
Barry: Thanks you to all.
Tyler: Thank you to Brian Dahlin, Steve Meyer & Steve Hall. Is Steve Meyer still booking the rooms for the Kelly Inn meetings? Scott will check into that.
Brenton: Thank you to both. Budgets for next month to get ready and the thoughts about working on an annual calender.
Bill: Thank you Brian and Steve.
gary: Thank you Brian Dahlin, Steve Meyer & Steve Hall.
Steve: Still working on club outings and thank you to Brian and Steve Meyer.

Motion to adjourn by Scott Brewer, 2nd by Brian, All in favor; The motion carried.
The next board meeting will be @ 6pm on Tuesday, March 5th @ the Kelly Inn on Main, Fargo ND. 
Please remember that all general club members are welcome to attend board meetings.
Respectfully submitted by Scot Johnson, Recording Secretary
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Membership Application and Renewal
f-M Walleyes Unlimited, Inc. – an area sportsman’s club, dedicated to the preservation and improvement of 
walleye fishing, invites you to join and actively participate in our fishing club o new o renew
application for Membership: o  $25.00  o Jr. Member (under 18) - free

name(s) ___________________________________________________________________________________________________

address __________________________________________ City _______________________ state ________ Zip ____________

Phone:  Home  (______)  ______  -  __________________ Work  (______)  ______  - _______

e-mail: ________________________________________________________________________

Membership requirements: Persons desiring membership must be those who can act in a sportsmanlike manner and will be 
a credit to the organization.  receipt of this application, yearly dues and approval of the Board of directors are required for 
membership.  

Mail application to: 
f-M Walleyes Unlimited, Inc., Po Box 1017, Moorhead, Mn 56560.

signature of applicant:  x 
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PaId amount _________________

date __________ Init ___________

Have a safe and fun fishing season from
Sahr’s Sudden Service

601 N. 4th St. 
Fargo, ND 58102 293-1918

and

Red River Boarding Kennels
789-7510

Ron & Kathy Sahr, Owners

3000 25th St S
Fargo, ND 58103

Vision Bank

(701) 364-2020

3100 13th Ave S
Fargo, ND 58103

(701) 451-7528

Every Battery
For

Every Need
4430 17th Avenue South

Fargo, ND

701-293-8000

INDUSTRIES
(701) 277-1749 • 800-246-1749 • Fax (701) 277-1867
www.trsindustries.com       email: tarps4119@aol.com

1230 40th Street NW
In the Fargo Industrial Park • Fargo, ND 58102

Custom Boat Covers, Custom Covers For Anything
Guaranteed turn around

Easy to work with
Guaranteed quality

Rich Cossette

Mercury • yaMaha • Johnson • evinrude • Mercruiser
Sales, Service & Used Parts

Kovash Marine
1417 1st ave. n. • Moorhead, Mn 56560

PAT KOvASh
Owner/Operator 218-233-3300
Certified Marine Tech           fax: 218-233-3399
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OFFICERS
Scott Brewer, President (exp: Feb., 2014)
218) 233-0494
scottb@NorthernPipe.com

Kyle Agre, Vice President (exp: Feb., 2014)
(701) 526-0262
kyle.agre@gmail.com

Richard Mohan, Treas. (exp: Feb., 2014)
(701) 840-7792
rgmohan@cableone.net

Tom Saunders, Rec. Sec. (exp: Feb., 2015)
(701) 271-6845
tjs@rdotc.com

Scot Johnson, Corr. Sec. (exp: Feb., 2015)
(701) 238-0967
scot@officesigncompany.com 

BOARD OF DIRECTORS
Bill Carr (exp: Feb., 2014)
(218) 790-7452
bcifish@hotmail.com

Ron Sahr (exp: Feb., 2014)
(701) 293-1918
redriverboarding@hotmail.com

Brenton Hell (exp: Feb., 2015)
(701) 360-1177
bhell@discoverybenefits.com

Tyler Wiser (exp: Feb., 2015)
(218) 329-1116
tylerw@midstateswirelesss.com

Gary Sauvageau (exp: Feb., 2015)
(701) 235-5804
garysauvageau@msn.com

Spencer Deutz (exp: Feb., 2015)
(701) 361-2521
spencer@deutzfishing.com

Articles for the
2013 APRIL Issue

of the Walleye Lines
will be accepted through the

18th of MARCh
Any photos, articles that you have written or printed articles that you have 

obtained permission to have reprinted will be accepted. 

For more information please contact 
Scot Johnson, Editor of the Walleye Lines at: 

scot@officesigncompany.com

www.livetargetlures.com
www.livetargetlures.com


